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Course Plan for Digital Marketing (Bachelor  Program) No.:  (  2023/2022      ) 

Approved by Deans Council by decision   2023-2022/11       dated  2023/01/05  

)132) Credit Hours Study system / hybrid program 

Type of specialty Humanitarian  Scientific / 

technical 

 Medical 

Sciences 
                                                                     

Teaching style Percentage of study plan hours / 

number 

Model used (synchronous: 

asynchronous) 

Complete e-learning courses 20% 1:1   
Blended Learning courses 

(For Humanity) 
41% 1:1    

Traditional learning courses 

(for humanity) 
39% 2:0     

 

Important note: (The teaching patterns of the subjects are distributed at all academic levels in the program) 

 

Program Vision: Toward Excellence in Education and  Research in Digital Marketing and Enhancement of 

Competitiveness. 

Program Mission: To Educate   Entrepreneurs in the Field of  Digital Marketing  through Applied Technological 

Education,  Enhancing Research Expertise, Achieving Excellence and Sustainable Community Progress 

Both Locally and Globally. 
 

Program Objectives: 

1. To inspire educators to pursue innovative and continuous improvement in educational programs. 

2. To foster research that contributes to sustainable development in the local and global business environment. 

3. To develop an interactive learning environment supported technology-based systems to achieve our mission. 

4. To improve social responsibility and ethical awareness 

5. To value and promote diversity among our faculty and students. 

6. To provide an outstanding business education that will have a positive intellectual and social impact 

7. To apply quality assurance and accreditation standards in the department.  

 

Program learning outcomes ((MK= Main Knowledge, MS= Main Skills, MC= Main Competences)    

Main knowledge 

MK1 Demonstrate a comprehensive, consistent, and structured knowledge of the basic concepts and theories 

in traditional and digital Marketing. 

MK2 Show a comprehensive understanding of the electronic methods of solving problems in the marketing 

field. 

MK3 Develop critical analytical thinking to assess opportunities, challenges, strengths and weaknesses in the 

local and global marketing environments. 

Basic skills 

MS1 Demonstrate a variety of management skills for the needs of the labor market in the field of digital  

marketing and within various administrative levels. 

MS2 Apply quantitative and analytical skills in solving marketing issues and finding creative and professional 

solutions to them. 

General competencies 

MC1 Being able to communicate and collaborate with diverse work teams. 

 

MC2 Practice modern marketing in accordance with global ethical standards of business conduct. 
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Teaching style 
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1.  Requirements (27) Credit Hours 

1.1 Mandatory Requirement (21 credit hour) 

.   0420101 Military Sciences  3 3 0 …….……… 1 1 

.   0420151 National Education  3 3 0 …….……… 2 1 

.   0420271 Life skills 3 3 0 …….……… 1 2 

.   0420115 Communication skills in 

Arabic 

3 3 0 Remedial Arabic Language 1 1 

.   0420133 Communication skills in 

English 

3 3 0 Remedial English Language 2 1 

.   0420261 Entrepreneurship and 

innovation 

3 3 0 …….……… 2 2 

.   0420241 Leadership and social 

responsibility 

3 3 0 …….……… 1 2 

           1.2 University Elective Requirements (06 credit hour) 

.   0420142 Human Civilization  3 3 0 …….……… 1 1 

.   0420253 Development and 

Environment 

3 3 0 …….……… 1 2 

.   0420172 Digital Skills 3 3 0 Remedial computer skills 2 1 

.   0420201 First aid 3 3 0 …….……… 2 2 

.   0420134 Sports and Health 3 3 0 …….……… 1 1 

.   0420212 Islamic Culture 3 3 0 …….……… 1 2 

.   0420392 Principles of Psychology  3 3 0 …….……… 1 3 

.   0420341 Principles of German 

Language  

3 3 0 …….……… 1 3 

    .   0420155 Law in life  3 3 0  1 2 
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2.  Faculty Requirements (21  ) Credit Hours 

  * 0501110 Principles of Management 

1 

3 3 0 --------- 1 1 

  * 0502110 Principles of Accounting 1 3 3 0 --------- 1 1 

 *  0508110 Principles of Marketing 3 3 0 --------- 1 1 

  * 0503147 Business Statistics 3 3 0 ---------- 2 1 

  * 0503152 Micro-Economics 3 3 0 ---------- 2 1 

  * 0503146 Business Mathematics 3 3 0 ---------- 2 2 

  * 0506100 Introduction to 

Management Information 

System 

3 3 0 --------- 1 1 
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3. Major requirements (84 )  Credit Hours 

4.1 Mandatory requirements (   63) credit hours 

 *  0508112 Principles of Digital 

Marketing ( Lab) 

3 3 0  2 1 

 *  0508121 Marketing Management 3 3 0 Principles of Marketing  2 1 
  * 0508115 Marketing Communications 3 3 0 Principles of Marketing 2 1 
 *  0508214 Distribution Management 3 3 0 Principles of Marketing 1 2 
 *  0508241 Service Marketing 3 3 0 Principles of Marketing 2 2 
 *  0508243 Bank Marketing  3 3 0 Service Marketing 2 2 
  * 0508322 Marketing Research 3 3 0 Marketing Management 1 3 
  * 0508312 Consumer Behavior 3 3 0 Principles of Marketing 1 3 
 *  0508334 Customer Relationship 

Management 

3 3 0 Marketing Management 2 3 

  * 0508325 International Marketing 

(English) 

 

3 3 0 Principles of Marketing 2 3 

 *  0508436 Search Engine Marketing (E) 

( Lab) 

3 3 0 Principles of Digital 

Marketing 

2 3 

 *  0508341 Social Marketing 3 3 0 Marketing Management 1 3 
 *  0508333 Advertising technology ( Lab) 3 3 0 Principles of Digital 

Marketing 

2 3 

 *  0508346 Green Marketing  3 3 0 Marketing Management 2 3 
  * 0508351 Computer Applications in 

Marketing ( Lab) 

3 3 0 Introduction to Management 

Information System 

2 3 

  * 0508423 Marketing Strategies 3 3 0 Marketing Management 1 4 
  * 0508431 

Digital Marketing (E) ( Lab) 
3 3 0 Principles of Digital 

Marketing 

1 4 

  * 0508435 Social Media Marketing (E)      

( Lab) 

3 3 0 Marketing Management 1 4 

 *  0508437 Designing and Managing 

Marketing Content )E(( Lab) 

3 3 0 Principles of Digital 

Marketing 

2 4 

 *  0508446 Field Training 3 3 0 Passing 90 credit hours 2 4 
 *  0508447 Graduation Project in 

Marketing 

3 3 0 Marketing Research+ 

Passing 90 credit hours 

2 4 

4.2 electives requirements (  6  ) credit hours 

 *  0508116 Sales Management 3 3 0 Principles of Marketing 2 1 

 *  0508426 Retail Management 3 3 0 Marketing Management 1 4 

 *  0508438 Mobile Marketing ( Lab) 3 3 0 Principles of Digital 

Marketing 

2 3 

 *  0508242 Industrial Marketing 3 3 0 Marketing Management 1 2 

4.3 supporting requirements (  15  ) credit hours 

 *  0501331 E-Business Management 

 

3 3 

 

0 

 

/// 2 3 
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  * 1003101 Principles of Multimedia 

Design  

 

3 0 

 

3 

 

/// 1 4 

  * 1002110 Introduction in Graphic 

Design  

3 0 

 

3 

 

/// 1 4 

  * 1003127 Photography and Digital 

Processing  

3 0 

 

3 

 

/// 1 4 

 *  0620231 Principles of Commercial 

Laws 

3 3 

 

0 

 

/// 1 2 

 

 


